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AND EXPLORATION COMPANIES AMELC
with differing levels of professionalism. Some make outrageous claims of circulation with no substantiation.

‘BPA In the competitive world of business-to-business publishing, there are a variety of publishing companies and magazines that operate

WORLDWIDE"
In publishing, there is only one way to verify the claims of publishers: with a circulation audit by a recognized, independent auditor like BPA.

The audit not only verifies the source of the circulation and whether the subscribers are actually qualified, but also verfifies the print order and matches postal receipts
with claimed distribution. For the publisher, it is an expensive and arduous process, but it is justified in the value to advertisers.
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COMPANY CONTACTS

President & Publisher

Peter Johnson
Tel +1303 2830640 x 203
Fax +1303 2830641

pjohnson@mining-media.com

Billing & Accounting
Lorraine Mestas

8751 E. Hampden Ave Ste B1
Denver CO 80231 USA

Tel +1303 2830640 x 207
Fax +1303 2830641
Imestas@mining-media.com

REGIONAL OFFICES

World Headquarters

8751 E. Hampden Ave, Ste B1
Denver, CO 80231 USA

Tel +1 303 283 0640

Fax +1 303 283 0641

Scandinavia

Mining Media Europe AB
Vallgatan 20

23432 Lomma Sweden
Tel +46(0) 40414178
Fax +46 (0) 40414178

Mining & Technology Australia.........

NSW Mining & Energy ................
International Specials ................

Vice President, Editor-in-Chief

Steve Fiscor

Tel +1904 721 2925x 100
Fax +1904 721 2930
sfiscor@mining-media.com

Production Manager

Dan Fitts

11555 Central Pkwy, Suite 401
Jacksonwville, FL 32224 USA

Tel +1904 7212925 x 107
Fax +1904 721 2930
dfitts@mining-media.com

Germany

Strasmann Media Promotion GmbH
Berghausen 29

D-42859 Remscheid, Germany

Tel +49 2191 931497

Fax +49 2191 931499

Australia

Suite 9, 880 Canterbury Rd.
Box Hill, VIC 3128, Australia
Tel +61 39899 2981

Suite 2, Level 20, 15 Castlereagh St.
Sydney, NSW 2000, Australia
Tel +61 2 82467407
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Vice President of Sales &
Marketing

John Bold

Tel +1224 544 5594
Fax +1 224538 2375
jbold@mining-media.com

Show Director

Cory Smith

295 W. Crossville Rd, Bldg. 200
Roswell, GA 30075 USA

Tel +1678 822 9804

Cell +1404 661 0441

Fax +1770642 4715

csmith@mining-media.com

United Kingdom

Lowe’s Cottage

Hixet Wood, Charlbury OX7
3SB UK

Tel +44 1608 811414

Latin America

Carlos Pezoa Véliz 0411
Gran Via

Antofagasta, Chile

Tel +56 55 243706

Editorial Office Press Releases &
Contact

11555 Central Pkwy

Suite 401

Jacksonville, FL 32224 USA

Tel +1904 721 2925

Indonesia

PT. Laguna Karya

Jalan Danau Toba 104

Bendungan Hilir

Jakarta Pusat 10210

Indonesia

Tel  +6221 29406337 / 5701505
Cell +62819 3263 9000

For More Contact Information, Visit http://www.mining-media.com
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An Editorial Team Readers Trust

Steve Fiscor,
Vice President-
Editorial Director

sfiscor@mining-media.com

What sets Mining Media International apart

ol from other B2B publishers in this space is its

4 vast editorial footprint. The MMI editorial

! .\ team consists of a global group of editors,

f many of whom are considered “the authori-

ty” in their respective fields. More than sim-

ply reporting the news, this group of professionals offers the insight and

analysis that readers expect from the individual titles. These titles have

more than editorial excellence in common. Each shares a commitment

to safety, the environment and sustainability. With each edition, the edi-

tors provide news and market analysis, information on equipment and tech-
nology, and tips for improving operational efficiency.

MMl is a full service B2B media outlet. While print publishing is an
important aspect of the business, it is one of many means by which it
delivers content to our audience. The company also connects with sub-
scribers through websites, targeted eNewsletters and social networking.
The editorial team also serves as a valuable resource in organizing the
company’s conferences and gathering data for its directories.

On the mining side, Engineering & Mining Journal (E&M)J) remains the
leading international trade journal geared toward mining and mineral

processing. Coal Age boasts more than 100 years of dedication to coal
mining and processing. The ASIA Miner provides an assessment of explo-
ration and mining activities in the Asian Pacific region with a bi-lingual
(Mandarin) component, while Equipo Minero reaches mining and pro-
cessing professionals throughout Latin America in Spanish.

For the construction industry, Rock Products reports on quarries and
sand and gravel operations. Concrete Products serves ready mixed and
manufactured-concrete producers. Cement Americas remains the ce-
ment industry journal for the Western Hemisphere. C&D World reaches
professionals in the demolition and construction and debris recycling
industries. From the deepest platinum mines to the tallest concrete sky-
scrapers, Media Mining International’s editorial team has it covered.

About Steve Fiscor

As vice president-editorial director for Mining Media International, Steve
Fiscor heads a world class group of writers and editors serving the mining
and construction markets.

He has served as editor-in-chief for E&MJ since 2003 and Coal Age
since 2001. He writes articles on mining and processing, organizes
the technical programs for several conferences, and produces many
of MMI’s ancillary products. Based in Jacksonville, Fla., he began his
career with E&MJ and Coal Age in 1991. Prior to his career in jour-
nalism, Steve worked as a project engineer for a longwall mining op-
eration in Colorado. He holds a BSc in Mining Engineering from the
University of Missouri-Rolla.

Russ Carter, Managing Editor, E&MJ

and Western Field Editor, Coal Age
rcarter@mining-media.com

Based in Salt Lake City, Utah, Russ Carter has
more than 30 years of experience as a technical
journalist, and has covered all aspects of the
mining, quarrying and construction industries.
Prior to joining E&MJ and Coal Age in 1988,
he held positions as editor of Intermountain
Industry magazine, monthly columnist for Rocky Mountain Construc-
tion, and managing editor of Mining Engineering. He has served as a
senior communications specialist for firms in the nuclear safety and
computer simulation sectors, and has had articles published in Institu-
tional Investor magazine. Russ has received awards for journalistic excel-
lence from the American Society of Business Publication Editors and the
Society for Technical Communication.

Joe Kirschke

News Editor-Mining, E&MJ and Coal Age
jkirschke@mining-media.com

Joe Kirschke is the news editor-mining at Min-
ing Media International. In his role at the com-
pany’s flagship magazines, E&MJ and Coal Age,
Joe edits and generates technical and general
news-oriented content and coverage.

Joe has been a Southeast Asia-based foreign cor-
respondent and a journalist in several U.S. cities since graduating from
Boston University in 1993. His work has appeared in a broad range of
platforms — from online web sites and wire services to magazines and
other print media.

More recently, Joe served as a copy editor for China Daily, the biggest
state-owned English-language publication on the mainland, and as a
public relations consultant in Indonesia. His interest in mining stems
from his experiences in the Asia-Pacific region.

Joe also speaks Spanish and Portuguese and closely follows interna-
tional current events and politics.

Gavin du Venage

African Editor, E&MJ

gavinduvenage @gmail.com

Gavin du Venage is a Johannesburg-based
business journalist. He has almost 20 years
experience covering Africa, including a stint as
a stringer for the San Francisco Chronicle and
New York Times. Most recently, he participat-
ed in the launch of The National, an Abu Dhabi
broadsheet newspaper. He currently focuses on mining and energy is-
sues, two subjects that are driving African development and changing
its fortunes that decades of aid-dependency has been unable to do.

Jennifer Jensen

Assistant Editor, Engineering & Mining Journal,
Coal Age and C&D World
Jjjensen@mining-media.com

Based in Jacksonville, Fla., Jennifer Jensen is the assis-
tant editor of E&Mj, Coal Age and C&D World. Prior to
joining Mining Media in 2013, she worked as a news-
paper reporter in Tennessee and Florida. As a reporter, ;
she earned Florida and Tennessee press association awards for her reporting
and writing. She holds a bachelor’s degree in journalism from the Univer-
sity of Florida.

WWW.MINING-MEDIA.COM




Mark S. Kuhar, Editor, Rock Products

and Cement Americas
mkuhar@mining-media.com

Mark S. Kuhar, editor of Rock Products and Ce-
ment Americas, began his editorial career in
1987 as an assistant editor on Pit & Quarry and
Concrete magazines. After leaving construction
journalism from 1990-1995, he returned in 1996
as editor-in-chief of Pit & Quarry. Under his ed-
itorial direction, Pit & Quarry became the aggregates industry’s leading
magazine. In his more than 10 years at the helm, Mark developed a num-
ber of ancillary media products, such as the Market Reference Guide,
Equipment & Technology Handbook, and The Cement and Ready Mix
Resource Guide; as well as Mining Equipment and Technology and Por-
table Plants & Equipment magazines. He helped usher the magazine
into the digital age by overseeing the development of the magazine’s
first website, e-newsletter, online buyers guide and podcast, as well as
Pit & Quarry University, an industry education resource. A former winner
of the Construction Writers Association’s Robert F. Boger Award for Edi-
torials and an Advanstar President’s Club honoree, Mark pursued inde-
pendent projects from 2006-2010, while also serving as an aggregates
industry blogger, consultant and freelance writer.

Don Marsh, Editor, Concrete Products
dmarsh@mining-media.com

Don Marsh has 20-plus years’ experience in
the heavy building materials, construction and
home improvement retailing industries. Prior to
joining Concrete Products as editorin 1993, he
worked in media relations with Portland Ce-
ment Association and as a staff editor at (pre-
RBI) Cahners Publishing.

Oscar Martinez Bruna, Latin American Edi-
tor, Equipo Minero, E&MJ and Coal Age
omartinez@mining-media.com

Oscar Martinez has two degrees from a presti-
gious technical college in Chile: English/German
Translator (1989) and Business Administration
(1992). He was the regional winner of the INJUV
awards, granted by the Technical Cooperation
Office of the Chilean Government in 2003 to
encourage enterprising business projects involving innovative E-com-
merce (business-to-business) applications. His technical background
also includes working in coal-fired thermal power plants and mine sites
as technical translator and interpreter. Most recently, Oscar worked as a
consultant for P&H MinePro Services, Hatch (a mining EPCM contractor)
and Escondida (the largest copper mine in the world).

John Miller, Editor, ASIA Miner and
Australian Editor, E&M)J
jmiller@mining-media.com

Based in Melbourne, Victoria, Australia, John
Miller has been working as a mining journalist for
The ASIA Miner for the past four years, focusing
on mining developments throughout Asia and
Australia. He was promoted to editor, The ASIA

MINING MEDIA INTERNATIONAL 2014 MEDIA KIT

Miner, during July 2010, is editor of Coal Age Indonesia and has respon-
sibility for E&MJ Australian coverage. John has more than 30 years expe-
rience as a journalist. He is also an author with more than five historical
books published and a biography published. He has also served his com-
munity as a city councillor and was mayor of Orange from 2002 to 2004.

Josephine Smith, Associate Editor, Rock Prod-
ucts, Cement Americas and Concrete Products
Jjsmith@mining-media.com

Based in Jacksonville, Fla., Josephine Smith
is the assistant editor for Rock Products, Ce-
ment Americas and Concrete Products. Prior
to joining Mining Media, she worked as an
editor for a local publishing firm, specializing
in industry-specific guides and directories. .
Josephine holds a bachelor’s in Communication from the Univer-
sity of North Florida.

William M. Turley, Associate Publisher and
Editor, C&D World
wturley@mining-media.com

William M. Turley, previously an associate
editor of Rock Products, is the editor of Min-
ing Media’s newest publication, C&D World.
He previously served as director of the Inter-
national Cement Seminar and is currently the
executive director of the Construction Materials Recycling Associ-
ation, a 13-year-old organization promoting recycling and reuse of
concrete, asphalt, gypsum, wood and asphalt shingles. A consul-
tant to C&D recyclers, William has served as a journalist covering
the C&D industry for more than 12 years and helped develop the
SWANA C&D Certification Course.

Simon Walker, European Editor
simon.emj@btinternet.com

A graduate mining engineer and mining geologist
with more than 40 years’ experience, Simon Walk-
er is Mining Media’s European editor. He has been
involved with mining journalism since the mid-
1980s, and since the early 1990s has been provid-
ing research, management consulting, editorial and
technical services to an international client base. His
interests cover both the hard rock and coal sectors, as well as environmental
issues and the socio-economic aspects of the international mining industry.
Based in Charlbury, England, Simon has traveled worldwide during his career.

Lane White, Contributing Writer, E&MJ
lane.white@comcast.net

Covering the scene from Denver, Colo., Lane
White has been writing for and about the
metals and mining industry since 1968. From
1971 through 1988, he was an editor for E& M.
From 1989 to 1995, he was director of publica-
tions and publisher of Mining Engineering for
the Society for Mining, Metallurgy, and Explo-
ration (SME) in Littleton, Colo. In the 16 years since he retired from
SME, Lane has been a freelance mining writer, primarily working as a
contributor of news and features to E&MJ.




Mining Media Helps You Maximize Your Marketing ROI

John Bold, Vice President of Sales

and Marketing

Jjbold@mining-media.com

It’s all about getting the right message to the right
audience, via the right medium, at the right time.

With the world’s most extensive portfolio
of industry leading print, digital and event
marketing vehicles Mining Media Interna-
tional gives you unparalleled flexibility. Whether you are fo-
cused on a global branding campaign or a regional promotion
designed to generate leads we have the tools to meet your
needs. If you are charged with supporting a number of unique
product lines or brands that have applications in hard rock,
coal or aggregate mining anywhere in the world we can build
an effective program for you. No matter what your marketing
objectives or budget may be we can craft a custom, multi-me-
dia solution that will help you achieve your goals.

Mining Media International is committed to providing every
market it serves with world-class content that is useful and time-
ly. This guarantees that your marketing message will be deliv-
ered to an engaged audience in a credible environment. That
translates into effective communication that can move the sales
needle for your company.

Key to helping you develop the most effective program possible is our
team of professional sales and marketing executives. With years, and
in most cases decades, of mining and construction industry experi-
ence each of these professionals is an incredibly valuable resource upon
which you can draw. They can be one of your best sources of market and
competitive intelligence. The best way to capitalize on all they have to
offer is to view them as a member of your marketing team. Share your
goals and strategies with them. By doing so, you will make it possible for
them to craft the program that best suits your needs.

Take advantage of all of the resources Mining Media International
offers to help you achieve your objectives and maximize the ROl on
your marketing investment.

About John Bold

Heading up a global team of experienced mining and construction
professionals as vice president of sales and marketing, John Bold
has almost 10 years experience in the industry. Based in suburban
Chicago, he has almost 25 years of business to business publishing
experience. He understands the value of providing the markets with
information in a variety of different forms. He knows that success-
ful marketing campaigns today must touch prospective buyers with
an integrated mix of media executions. John has a B.S. in marketing
from Northern Illinois University and attended the New York Univer-
sity Graduate School of Business.

Mining Media Sales Staff

Victor W. Matteucci

Midwest/East Region Sales Manager, Coal
Age, E&MJ, Equipo Minero,

The ASIA Miner

5931 Christopher Court

Mentor, OH 44060 USA

Tel +1 440 257 7565

Fax +1 440 257 6265
vmatteucci@mining-media.com

Mary Lu Buse

West Region Sales Manager
Coal Age, E&MJ, Equipo Minero,
The ASIA Miner

1667 N. Las Virgenes Canyon #8
Calabasas, CA 91302 USA

Tel +1 818 871 0125

Cell +1 818 880 4024
mlbuse@mining-media.com

Bill Green

Concrete Products

Tel +1414 212 8266
Cell +1 630 215 3385
Fax +1 414 433 9045
bgreen@mining-media.com

Sean Carr

Director of Sales, Rock Products, Cement
Americas, C&D World

27476 Detroit Rd. Suite #104

Westlake, OH 44145 USA

Tel +1 216 409 9026

Fax +1 440 808 8955
scarr@mining-media.com

Lanita Idrus

Publisher, The ASIA Miner and Coal Age/
E&MJ Indonesia; Director, MMI International
(Australia) Pty, Ltd.

880 Canterbury Road, Suite 9

Box Hill, Victoria 3128, Australia

Tel +61 3 98992981- C/M +61 417 517 863
Lidrus@mining-media.com

Colm Barry

Scandanavia, United Kingdom
and Western Europe

Vallgatan 20

234 32 Lomma, Sweden

Tel +46 (0) 40 414178

Fax  +46(0) 40414178
colm.barry@telia.com

WWW.MINING-MEDIA.COM




Mining Media Sales Staff

Jeff Draycott

Scandanavia, United Kingdom
and Western Europe
Vallgatan 20

234 32 Lomma, Sweden

Tel +44 (0) 7866922148
Fax  +46 (0) 40 414178
Jjeff.draycott@womp-int.com

Gerd D. Strasmann

Germany, Austria and Switzerland
Strasmann Media Promotion GmbH
Berghausen 29 ¢ D-42859 Remscheid, Germany
Tel +49 2191 93 1497

Cell +49 1777 93 1493

Fax +49 2191 93 1499
gerd@strasmann-media.de

Garth Mullan

Sales Manager, Mining & Technology
Australia, NSW, The ASIA Miner
Suite 2, Level 20, 15 Castlereagh St.
Sydney, NSW 2000, Australia

Mobile +61 449839215

Office +61 2 82467407
gmullan@mining-media.com

Christin Doran

Sales Manager, Quarry Equipment
Marketplace, Western U.S.

Tel +1317 802 7118

Fax +1317 802 7116
cdoran@mining-media.com

Norman Rose

Rock Products, Mining Classified and Directories
164 Woodhaven Way

Alpharetta, GA 30009 USA

Tel +1 770 664 0608

Fax +1 678 935 0848
nrose@mining-media.com

Masao Ishiguro

Japan

IRM Inc.

1-5-3-304 Roppongi

Minato City, Tokyo 106-0032, Japan
Tel +81 (3) 3583-1161

Fax +81 (3) 3582-2576
ishiguro@irm.jp

Dimas Abdillah

Indonesia

PT. Laguna Karya Centreflix Boutique Office JI.
Danau Toba 104

Bendungan Hilir Jakarta Pusat 10210

Tel +62 0215701505

C/M +62 821 24 955 888
dimas@lagunagroup.net

Kirk Carbo

Lobos Industrial Directories
36325 Maple Leaf Avenue
Prairieville, LA 70769 USA
Tel +1 2253636271
Fax +1 225612 6392
kcarbo@lobosservices.com

Tanna Holzer

Project Manager

8751 E. Hampden Ave., Suite B1
Denver, CO 80231 USA

Tel +1 303 283 0640 x 206
Fax +1 303 997 2186
tholzer@mining-media.com

David Jones

Marketing Manager

8751 E. Hampden Ave., Suite B1
Denver, CO 80231 USA

Tel +1 303 283 0640
djones@mining-media.com

Find Out How You Can Benefit from Our Experience

Mining Media’s team of advertising executives understand how to maximize the ROl in your marketing dollars. From the
boardrooms in Toronto to the Pilbara in Western Australia, they have helped companies of all sizes deliver their message

to industry professionals in some of the most remote locations.

With this team of seasoned professionals and a wide range of targeted publications, Mining Media is uniquely posi-
tioned to help you create the perfect plan to reach your target audience.

Call today to start building your marketing plan

MINING MEDIA INTERNATIONAL 2014 MEDIA KIT




Which Magazines Are Right For You?

Markets Served Regions Served
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Mining & Technology Australia 3 3 3
Rock Products . . . . .
Concrete Products o . o
Cement Americas . . .
C&D World ° . 3
NSW Mining & Energy . . .
International Specials . . . .

With Mining Media, you can spend more time on creative and less time on managing complex advertising
plans. Mining Media publications serve a wide range of industries around the world. With such a diverse line-up of
magazines, we can help you craft a plan to reach your target audience on an international scale. This also gives us
the flexibility to ensure that you'll get an easy-to-manage, one-stop shop for your advertising needs.

The Importance of BPA Audits

Make Sure Your Ad Dollars are Spent Well

ALL MAGAZINES ARE NOT EQUAL. Most of the Mining Media International magazines
are BPA audited to provide legitimate and independent verification of circulation. The sub-
scribers you most want to reach are those that actually request and read the publications.
Other magazines may promise wider circulation or international distribution, but without

WORLDWIDE™ independent verification, can you trust those claims? With Mining Media, you can be sure

that your marketing message is reaching its subscribers.

CONTACT YOUR MINING MEDIA INTERNATIONAL SALES REPRESENTATIVE FOR ADDITIONAL DETAILS

WWW.MINING-MEDIA.COM
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ENGINEERING AND
MINING JOURNAL

E&MJ Brings Your Brand to the Worid of Mining

E&M/J is Sent to More Than 20,000 of the Most Influential
Industry Professionals Every Month.’

EMGIMEERING ae |
MIKTNG [OQURKAL

If you want your advertising to
be seen by the most influential
audience in the industry, your
best choice for international ex-
posure in both established and
emerging markets is Engineering
& Mining Journal.
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For the past 147 years, Engineering & Mining Journal (E&MJ) has been
the voice of the international mining community providing in-depth, un-
matched editorial to an extensive audience. Our audited circulation is
requested by subscribers from companies such as Barrick Gold, Freeport
McMoRan Copper & Gold, Anglo American, Teck, Newmont, BHP Billiton,
Rio Tinto, Syncrude, Anglo Platinum and every other major company in-
volved in the mining industry.? Decision makers throughout the mining in-
dustry rely on E&MJ for the latest in industry news, trends and techniques.

F i
g

E&MJ Delivers 100% Requested Circulation® Reaching the Major
Mining, Consulting and Mining Engineering Companies

n il

Whether the market is precious metals, copper, nickel, iron ore, lead/
zinc, oil sands, diamonds or other commodities, E&MJ takes the lead
in projecting trends, following development and reporting on the most
efficient operating processes. Each issue is filled with regional news
from the U.S. and Canada, Latin America, Africa, Asia and Australia as
well as a regular international coal section.

Our World Mining Equipment sections deal with operating strategies,
suppliers reports, processing solutions and the latest technology issues
for mine operators. This focus on equipment also makes E&MJ by far
the most popular magazine with advertisers, more of whom advertise in
E&MJ than any of our competitors.?

Make a statement to the buyers of your equipment or services: plan
your advertising program in the one magazine that reaches more of
the important decision-makers in the markets that matter most.



Highest Circulation®

ENGINEERING AnND
MINING JOURNAL
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100% Requested Circulation!

The Industry’s Only Audited Monthly Magazine?

The Only Magazine That is 100% Requested!
e Bonus Distribution of 12,075 Digital Copies Per Month?

E&MJ, with two-thirds of subscribers working for multi-national companies involved in the mining of all primary metals and materials,® truly
covers the world of mining. Written by an editorial staff that is unmatched in its mining industry experience, E&MJ focuses on engaging subscribers

with trusted views of the issues and technology that matter most.

Mining professionals continue to rely on E&MJ with 75% of respondents preferring E&MJ over International Mining, Mining Engineering, and
Mining Magazine as their preferred source of industry news.? That level of engagement is what makes the magazine a great cornerstone for your

international mining industry marketing plan.

E&MJ Subscribers Take Action on the Articles They
Read and on the Ads They See?®

22.18%

13.49%

Amount

37.37%

0.00% 5.00% 10.00% 15.00% 20.00% 25.00% 30.00% 35.00% 40.00%

= Visited a Company Website m Discussed and Ad or Article
® Recommended Products & Services = Requested Information
= Referred an Ad or Article = Bought Products and Services

Reach Subscribers in Every Facet of Mining Operations?

48.25%

Amount

32.68%

36.19%

0.00% 10.00% 20.00% 30.00% 40.00% 50.00% 60.00%

® Mineral Processing = Open Pit Mining ~ ® Exploration = Underground Mining

Reach More of Your Market with E&MJ:

P> 70% of E&M! subscribers don’t receive
International Mining, Mining Magazine, or
Mining Engineering.?

P> E&MJ’s pass-along readership is unmatched:
2.67 readers per copy?

P> Subscribers in More Than 120 Countries!

D> #1 in Circulation in Asia, Africa and
Latin America?

P> #1 in Requested Circulation!

Average Monthly Qualified Circulation®

20,012

Sources of Average Monthly Non-Qualified
Circulation Including:

Advertisers & Agencies!
1,900
Paid and Other Non-Qualified*
1,655

Qualified and Non-Qualified Total

35,642

Sources: . BPA Circulation Statement E&MJ, June, 2013. 2. Publishers Own Data 3. 2012 Readership Survey ‘

WORLDWIDE"
BUSINESS

WWW.E-MJ.COM
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MINING JOURNAL

E&MJ 2014 Editorial Calendar

Easily Upload Files Directly Contact for More Information Mailings Times
¢ Go to www.mining-media.com/uploads/ Dan Fitts Magazines are mailed on the 15th day of
¢ Select publication and follow on-screen instructions dfitts@mining-media.com the month of publication

Mineral
Open-Pit Mining Processing General Interest Special Features
January Autonomous Mining Mine Design Plant Design Project Survey VDMA-Best of Germany
Close: 12/4

Art: 12/11 Bonus Distribution: Mining Indaba, Cape Town, South Africa; ISEE Conference, Denver CO; IME 2014, KolKata, India

February Safety & Training Production Grinding Mills Wear & Corrosion Gold
Close: 1/8 Drilling Resistance
Art: 1/15

Bonus Distribution: SME, Salt Lake City, UT; PDAC, Toronto CA; CoalTrans India, Goa, India; Mining Vietnam, Hanoi

March Rigs, Bits, & Rods Narrow Vein Filters & Thickeners Reserve Calculations Energy & Power
Close: 2/5 Mining
Art: 2/12

Bonus Distribution: Mines & Money Hong Kong, Hong Kong; Mongolia Mining, Ulaanbaatar, Mongolia

April In-pit crushing Shafts & Raises Ore Sorting & Sampling Mining Software Potash
Close: 3/5 Euro Mine Expo Supplement
Art: 3/12

Bonus Distribution: EXPOMIN, Santiago, Chile; Coal Prep 2014, Lexington, KY

May Slope Monitoring Utility Equipment Screens Exploration Exploration
Close: 4/9
Art: 4/16 Bonus Distribution: CIM, Vancouver, CA; Ugol Rossii & Mining, Novokuznetsk, Russia; Euro Mine Expo, Skellefted

June Maintenance LHDs & Mine Crushers Security Systems Company Profiles
Close: 5/7 Trucks
Art: 5/14
' /' /' ________________|
July Mapping & Surveying Block Caving Leach Technology Diesel Engines Women in Mining
Close: 6/4
Art: 6/11
' /' /' ________________|
August Shovel Performance Blast Designs Flotation Water Management Oil Sands
Close: 7/9
Art: 7/16

Bonus Distribution: Ugol Mining, Donetsk, Ukraine; Expomina, Lima, Peru; Electra Mining, Capetown, SA; Mining Mongolia,
Ulaanbaatar

September Cranes & Lifting Ground Control Roasters & Autoclaves CSR & Sustainability Copper
Close: 8/6 Equipment
Art: 8/13

Bonus Distribution: IMEX 2014, Las Vegas, NV; Mining & Technology Australia, Perth

October Haul Trucks Communications Controls & Conveyor Design Nordic Supplement
Close: 9/3 Instrumentation
Art: 9/10

Bonus Distribution: Coal Handling & Storage, St. Louis, Ml, CoalTrans World Coal Conference; Mining Maynmar, Yangon;
MA&E Indonesia, Jakarta; China Mining

November Proximity Detection Pumping Systems Tailings Management Buyers Guide Iron Ore
Close: 10/8

Art: 10/15 Bonus Distribution: Finnmateria, Jyvaskyla, Finland; Mining Turkey, Istanbul, Turkey; Goldfields Mining Expo-GME, Kalgoorie,
WA; Nothwest Mining Association; IMME, Kolkata, India

December Blasting Ventilation Mill Maintenance Tire Technology Company Profiles
Close: 11/5
Art: 11/12

Editorial Calendar Subject to Change

MINING MEDIA INTERNATIONAL 2014 MEDIA KIT




E&MJ Ad Rates and Sizes (Be aware: Specifications have changed since 2013).

4 Color (Rates in U.S. Dollars. All Rates Gross.) Classified Ads
Space Unit 1x 3x 6X 9x 12x 24x Magazine 1x 3x 6x
Full Page $6,580 $6,310 $6,150 $5,930 $5,690 $5,470 E&MJ | $120 | $110 | $90
2/3 Page $5,315 $5,115 $4,990 $4,830 $4,640 $4,460 Price for classifieds is per column inch and space is
sold in 1-inch increments with a 1-inch minimum.
Isl. 1/2 Page $4,905 $4,730 $4,610 $4,470 $4,290 $4,025 .
Specifications
1/2 Page $4,560 $4,400 $4,300 $4,170 $4,005 $3,850  Columninchis 2 1/8” x 1” (w x d).
¢ For color add $50 for 4-color, $30 for 2-color.
1/3 Page $3,810 $3,690 $3,615 $3,515 $3,375 $3,245 e Supply in PDF format, 300 dpi min.
e Classified advertising closes 1st of the
1/4 Page $3,290 $3,200 $3,140 $3,070 $2,950 $2,835 month preceding month of issue.
2 Page Spread $10,870 $10,410 $10,120 $9,755 $9,365 $9,035 Premium Positions
Add 10% to contract four color, full page rate for
itions; add 5% for other Premium Positions.
2 COIOrlmatChEd Color (Rates in U.S. Dollars. All Rates Gross.) AL izl s
Space Unit 1x 3x 6x 9x 12x 24x Easily Upload Files Directly
¢ Go to: www.mining-media.com/uploads/
Full Page | $5,699/%6,115 | $5,418/$5,845 | $5,252/$5,685 | $5,023/$5,465 | $4,826/$5,275 | $4,638/$5,05 * Select the appropriate publication
¢ Follow upload directions
2/3 Page | $4,384/$4,850 | $4,176/$4,650 | $4,046/$4,525 | $3,879/$4,365 | $3,723/$4,215 | $3,572/$4,070 Color Requirements
Send artwork in CMYK format. Total ink
Isl. 1/2 Page | $3,957/$4,440 | $3775/$4,265 | $3,650/$4,145 | $3,505/$4,005 | $3,364/$3,845 | $3,224/$3,735 e Tl s ered] AR Partise
1/2 Page | $3,598/54,005 | $3,432/$3,935 | $3,328/$3,835 | $3,193/$3,705 | $3,068/$3,585 | $2,043/53465  COlOTS must be paid for and clearly specified.
If a Pantone equivalent is to be created from
1/3 Page  $2,818/$3,345 | $2,694/$3,225 | $2,616/$3,150 | $2,512/$3,050 | $2,408/$2,950 | $2,314/$2,860 process C_olors, specify th_e PMS number
for matching. Color matching can only be
1/4 Page | $2,278/$2,825 | $2,184/$2,735 | $2,122/$2,675 | $2,049/$2,605 | $1,966/$2,525 | $1,877/$2,440 guaranteed when using Pantone spot colors.

2 Page Spread | $9,610/$9,875

$9,131/$9,415

$8,830/$9,125

$8,450/$8,760

$8,112/$8,435

$7,748/$8,085

Black & White (Rates in U.S. Dollars. All Rates Gross.)

Image Resolution and Formats
Placed images should be 300 dpi at final size.
Lower resolution will result in poor ad quality.
Save images as CMYK .tiff or .eps files. Do not
embed images into final layout file.

Space Unit 1x 3x 6X 9x 12x 24x ..
P Accepted Applications
Full Page $5,060 $4,790 $4,630 $4,410 $4,360 $4,190 Press quality PDFs preferred. High resolution
tiff, eps, or psd files also accepted.
2/3 Page $3,795 $3,595 $3,470 $3,310 $3,265 $3,140 .
Mailing and Contact
Isl. 1/2 Page $3,385 $3,210 $3,090 $2,950 $2,920 $2,805 Artwork should be mailed to:
Dan Fitts
1/2 Page $3,040 $2,880 $2,780 $2,650 $2,615 $2,515 11555 Central Pkwy Suite 401
Jacksonville, FL 32224 USA
1/3 Page $2,290 $2,170 $2,095 $1,995 $1,970 $1,895 . .
For more information:
Tel +1904 721 2925 x 107
1,770 1,680 1,620 1,550 1,530 1,470
VRS i > > i > Fax  +1904 721 2930
2 Page Spread | $8,610 $8,150 $7,860 $7,495 $7,400 $7,130 Email  dfitts@mining-media.com
Special orders for inserts, outserts, polybag options quoted on an individual basis.
Ad Size Width x Depth Page Width x Depth
2 Page Spread: Bleed | 16” x 11” 406 x 279 mm Type Page Size 7” x 10” 178 x 254 mm For Mofe
Full Page: Bleed | 8-1/8” x 11” 206 x 279 mm Book Trim Size | 7-7/8” x 10-3/4” 200 x 273 mm Information
Full Page: Non-Bleed | 7” x 10” 178 x 254 .
c 9w u" Page: Non-blee X X 258 mm Type Columns Width x Depth
o< 2/3 Page (V): Bleed | 5-1/16” x 11” 129 x 279 mm For all of your sales
‘B g 2/3 Page (V): Non-Bleed | 4-1/2” x 9-1/4” 114 x 235 mm 2 Columns/Page 3-3/8” X 10” 86 X 254 mm needs, see sales staff
8 c 1/2 Page (Isl) | 4-1/2” x 7-1/2” 114 x 191 mm 3 Columns/Page 2-1/4” X 10” 57 X 254 mm contact information
= 1/2 Page (H) | 7" x 4-5/8” 178 x 117 mm BI .
eed Width x Depth
-g £ 1/2 Page (V) | 3-3/8"x9-1/4” | 86 x 235 mm - on pages 4 and 5.
a '5 1/3 Page (V) | 2-1/4” x 9-1/4” 57 x 235 mm Single Page 8-1/8” X 11” 206 X 279 mm
1/3 Page (Sq) | 4-1/2" x 4-5/8" 114 x 117 mm Spread 16” X 11”7 406 X 279 mm
1/4 Page | 3-3/8” x 4-5/8" 86 x 117 mm 2/3 Page (V) 5-1/16” X 11” 114X 279 mm
1/6 Page (V) | 2-1/4” x 4-5/8” 57 x117 mm
1/6 Page (H) | 4-5/8” x 2-1/8" 117 x 54 mm




WOULD YOU LIKE YOUR MARKETING MESSAGE
HANDED TO EVERY DELEGATE AT PDAC 2014?

IntierraRMG and E&MJ will produce the
2014 Annual Survey of Global Mining Investment

2 013 ANNUAL SURVEY of

GLOBAL MINING INVESTMENT for inclusion in the briefcase of each PDAC conference delegate—a great

opportunity for you to deliver your marketing message directly to this

important group.

E&M é; IntierrakRMG

Mw%m & e i ENGINEERING AnD Resource Sector Intelligence
MINING JOURNAL ¥

Total Circulation is 12,000 with 11,000 for briefcases,
500 for booth distribution and 100 copies for each advertiser.
Ad space for this special opportunity is limited. Reserve your space today:

Norm Rose e nrose@mining-media.com e (770)664-0608

The German Engineering Federation, Mining Equipment
Association, VDMA has long recognized the advantages of
working with Mining Media International and has awarded
its annual directory “Best of Germany” to MMI. In 2014,
this relationship continues and gives German manufactuers
an exceptional opportunity to reach established and
developing markets.

Engineering & Mining Journal
Coal Age

Equipo Minero

The ASIA Miner

Coal Age/E&MIJ China

Coal Age/E&M!J Russia

Coal Age/E&M!J India

Coal Age/E&MIJ Indonesia

Email Gerd Strasmann at gerd@strasmann-media.de for more information.



Make Your Presence Felt at Euro Mine Expo 2014
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Euro Mine Expo 2014
Skelleftea, Sweden
10-12 June 2014

Sweden, one of the leading European producers of gold, silver, zinc, copper,
and lead, will play host to delegates and visitors from an estimated 35 coun-
tries at one of the most anticipated European mining events of the year. Euro
Mine Expo will be held in Skelleftea, known as “The Gold City,” at the very
heart of Sweden’s mining industry.

As an official media partner, E&MJ is pleased to offer special marketing oppor-
tunities to help companies reach this important market.

Euro Mine Expo 2014 Special Focus — E&M)J’s editorial team will produce
a special focus supplement on the Euro Mine Expo 2014 to be held in Skelleft-
ea Sweden, June 10-12 2014. Distribution with the full circulation of the April
2014 edition of E&MJ, the supplement will cover the show, its events, the
Nordic mining market and the exhibitors at the show.

Euro Mine Expo Countdown — The Janaury 2014 to May 2014 editions of
the Womp e-journal will run a special Euro Mine Expo 2014 Countdown sec-
tion. Each countdown listing hosts your logo, a 150-word profile, and a direct
link to a Euro Mine Expo invitation on your site. If you don’t have an invitation
web page, we will make one for you, free of charge!

For more information on how to get involved please contact Jeff
Draycott at jeff.draycott@womp-int.com

Visit www.eurominexpo.com online for more information about the event.
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Our Top Level VIP
Status Means Better
Exposure for You!

Mining Media is proud to be a Top Level VIP supporting pub-
lisher of the CONEXPO-CON/AGG 2014 show—a designation
given only to publications that can provide the wide audience
and extensive targeted content that is critical to the suc-
cess of the show. In the months leading up to the show,

several high-profile, value-added marketing and promo-
tion packages will be offered with Rock Products, Concrete
Products, Cement Americas, C&D World, and QEM to help
ensure a great show for advertisers.

Along with our VIP Show Guide—to be distributed at four
high profile spots throughout the show floor at the event—
pre-show and show issues, electronic promotions, and cus-
tomized marketing opportunities will be available.

CONEXPO-CON/AGG 2014 is the most important North
American industry show of 2014; Mining Media will help
you make a big impression. Contact your sales representa-
tive for more information today.



Coal Age

The Coal Miner’s Choice:
Preferred Over Every Competitor

Independent Surveys Confirm that Coal Age Editorial is Preferred
Over All Other Industry Publications

Low cost energy is one of
America’s strengths. The use
of coal as a major fuel source
for U.S. power plants will
keep energy costs low for the
foreseeable future. For more
than 100 years, Coal Age has
been the magazine readers
can trust for guidance and in-
sight on this important industry. It remains the most widely read and
most respected magazine in the industry.

Globally, the demand for coal continues to grow as industrialized and
developing nations’ demand for low-cost energy increases. Over the
next two decades, the U.S. Department of Energy has forecast total
worldwide energy demand will grow more than 55% and coal use is
forecast to grow 74%. The U.S. produces approximately 1 billion tons
of coal annually. More than 93% of coal consumption in the U.S. is
used for electrical power generation. As a fuel source, coal continues

p s o, wa o .
L g . alllal A e B

Distributed Throughout the United States and Canada,
Coal Age’s Circulation is Audited by BPA

to provide the largest percentage of total electricity generation in the
U.S. Electricity demand is a function of gross domestic product and
residential demand.

More recently, coal exports and the seaborne coal trade have attracted a
lot of attention. Demand for coal worldwide, especially coking coals used
to make steel, has pushed delivered prices to highs of approximately $150/
ton. The market fundamentals are expected to remain robust for the fore-
seeable future. This is a considerable premium over steam coals, which are
used for power generation and selling for about $65/ton. Some of the best
coking coals can be found in West Virginia, Virginia and Alabama.

Coal Age remains the best choice for advertisers selling machinery and
services to reach coal mining and processing professionals. With more
than 100 years of service, we are proud not only of our longevity, but
of the quality of the publication we continue to create. As the industry
changes and responds to new challenges, Coal Age will continue to
lead with meaningful—and fearless—editorial that commands respect
from a demanding and loyal readership.




Coal Age is Received by More People in the Industry and
Preferred by Far Over its Competitors

Is it Any Surprise That More Than 90% of Readers Rank Coal Age
Editorial as Superior to All Other Industry Publications??

Business and Occupation Circulation Breakdown

Users of Coal

5.1% .
Coal Transportation
58.1% 2.2%

Coal Sales
1.7%

Matallic or Non-Metallic Mining

1.4%

Government

3.6%

Research Firms

1.6%

Financial Institutions

1.3%

20.0%

Average Monthly Qualified Circulation® ulndependent SurVEVS Of BOth
16,009 Longwall USA and MINExpo
Attendees Show That Coal Age

Sources of Average Monthly Non-Qualified

e A is the Best Read Publication in
1,427 »”
Non-Qualified the Industry.
1,348

No other publication comes close to Coal Age’s circulation and no other publi-
cation can promise advertisers the return on their advertising investment. The
most widely read and most respected magazine in the industry is still your best
9,228 choice to reach your audience.?

Average Bonus Digital Copies?

Qualified and Non-Qualified Total

28,012

The Most Extensive Circulation in the Industry.

Sources: 1. BPA Circulation Statement Coal Age, June, 2013. 2. 2012 Coal Age Readership Survey, Sprockets Design Group,
LLC, July, 2012. 3. Publishers Own Data

WWW.COALAGE.COM




Coal Age

Coal Age 2014 Editorial Calendar

Easily Upload Files Directly Contact for More Information Mailings Times
¢ Go to www.mining-media.com/uploads/ Dan Fitts Magazines are mailed on the 22nd day of
¢ Select publication and follow on-screen instructions dfitts@mining-media.com the month of publication

Surface Mining Underground Mining Coal Preparation General Interest
January Blasthole Drilling Utility Vehicles Filter Presses Annual Forecast
Close: 12/18 VDMA-Best of Germany
Art: 12/26

Bonus Distribution: CoalTrans USA, Miami, FL; ISEE Conference, Denver, CO

February Mine Planning U.S. Longwall Census Refuse Impoundments Dust Control
Close: 1/22

Art: 1/29 Bonus Distribution: SME, Salt Lake City, UT; ConExpo-Con/Agg, Las Vegas, NV

March Hydraulic Excavators Mine Design Fine Coal Recovery Firefighting
Close: 2/19
Art: 2/26

April Collision Avoidance Roof Bolting Coal Prep 2014 Coking Coal Report
Close: 3/19
Art: 3/26

Bonus Distribution: Coal Prep 2014, Lexington, KY; CIM, Vancouver, CA

May Moving Overburden Proximity Detection Sampling Systems Mining Software
Close: 4/23
Art: 4/30
| e
June Diesel Engines Communications & Tracking Cyclones Company Profiles
Close: 5/21
Art: 5/28
_______________________________________________________________________________________________|
July Pit Dewatering Room-and-Pillar Mining Plant Operations Buyers Guide
Close: 6/18
Art: 6/25
______________________________________________________________________________________________|
August Fuels & Lubricants Variable Speed Drives Screens PRB Update
Close: 7/23
Art: 7/30
______________________________________________________________________________________________|
September Materials Handling Longwall Mining Maintenance CH&S Preview
Close: 8/20
Art: 8/26

Bonus Distribution: IMEX 2014, Las Vegas, NV

October Fleet Management Power Systems & Cables Prep Plant Census Reclamation-Bonding Release
Close: 9/17
Art: 9/24

Bonus Distribution: Coal Handling & Storage, St. Louis, MI, CoalTrans World Coal Conference

November Haul Trucks Mine Rescue Pumps & Piping Conveyors
Close: 10/22
Art: 10/29 Bonus Distribution: Nothwest Mining Association
e
December Maintenance Continuous Miners Automated Controls Company Profiles
Close: 11/19
Art: 11/26

Editorial Calendar Subject to Change

MINING MEDIA INTERNATIONAL 2014 MEDIA KIT




Coal Age Ad Rates and Sizes (Be aware: Specifications have changed since 2013).

4 Color (Rates in U.S. Dollars. All Rates Gross.) Classified Ads
Space Unit 1x 3x 6x 9x 12x 24x Magazine = 1x 3x 6x
Full Page $6,580 $6,310 $6,150 $5,930 $5,690 $5,470 Coal Age | $120 $110 $90
2/3 Page $5,315 $5,115 $4,990 $4,830 $4,640 $4,460 Price for classifieds is per column inch and space is
sold in 1-inch increments with a 1-inch minimum.
4,905 4,730 4,610 4,470 4,290 4,025 e q
Isl. 1/2 Page $ $ $ $ $ $ SpeC|f|cat|ons
e Columninchis21/8” x 1” (w x d).
1/2 P $4,560 $4,400 $4,300 $4,170 $4,005 $3,850
i2Page e For color add $50 for 4-color, $30 for 2-color.
1/3Page  $3,810 $3,690 $3,615 $3,515 $3,375 $3,245 * Supply in PDF format, 300 dpi min.
e Classified advertising closes 1st of the
1/4 Page $3,290 $3,200 $3,140 $3,070 $2,950 $2,835 month preceding month of issue.
2 S d $10,870 $10,410 $10,120 $9,755 $9,365 $9,035 Premium POSitionS
Page Sprea 4 ’ ’ ’ ’ ’ Add 10% to contract four color, full page rate for cover
positions; add 5% for other Premium Positions.
2 CO'OT/MEtChEd Color (Rates in U.S. Dollars. All Rates Gross.)
) Easily Upload Files Directly
Space Unit 1x 3x 6x 9x 12x 24x ¢ Go to: www.mining-media.com/uploads/
e Select the appropriate publication
Full Page @ $5,699/$6,115 | $5,418/$5,845 | $5,252/$5,685 | $5,023/$5,465 | $4,826/$5,275 | $4,638/$5,095 « Follow upload directions
2/3 Page $4,384/$4,850 | $4,176/$4,650 | $4,046/$4,525 | $3,879/$4,365 | $3,723/$4,215 | $3,572/$4,070 Color Requirements
Send artwork in CMYK format. Total ink
Isl. 1/2 Page $3,957/$4,440 | $3775/$4,265 | $3,650/$4,145 @ $3,505/$4,005 @ $3,364/$3,845 @ $3,224/$3,735 saturation should not exceed 280%. Pantone
colors must be paid for and clearly specified.
1/2 Page | $3,598/$4,095 | $3,432/$3,935 | $3,328/$3,835 | $3,193/$3,705 | $3,068/$3,585 | $2,943/$3,465  |f a Pantone equivalent is to be created from
process colors, specify the PMS number
1/3 Page | $2,818/53,345 | $2,694/$3,225 | $2,616/$3,150 | $2,512/$3,050 | $2,408/$2,950 | $2,314/52,860  for matching. Color matching can only be
guaranteed when using Pantone spot colors.
1/4 Page $2,278/$2,825 | $2,184/$2,735 | $2,122/$2,675 | $2,049/$2,605 | $1,966/$2,525 | $1,877/$2,440
Image Resolution and Formats
2 Page Spread | $9,610/$9,875 | $9,131/$9,415 | $8,830/$9,125 | $8,450/$8,760 A $8,112/$8,435 | $7,748/$8,085 Placed images should be 300 dpi at final size.
Lower resolution will result in poor ad quality.
a Save images as CMYK .tiff or .eps files. Do not
Black & White (Rates in U.S. Dollars. All Rates Gross.) embed ir.fages into final layout ﬁFl)e.
Space Unit 1x 3x 6x 9x 12x 24x Accepted Applications
Full Page $5,060 $4,790 $4.630 $4,410 $4,360 $4,190 QuarkXPress, Photoshop, lllustrator, InDesign,
Freehand, and Press Quality PDFs.
3,795 3,595 3,470 3,310 3,265 3,140 e
2B > > > > > > Mailing and Contact
Isl. 1/2 Page $3,385 $3,210 $3,090 $2,950 $2,920 $2,805 Arth;)arI;] s'?igtusld be mailed to:
11555 Central Pkwy Suite 401
3,040 2,880 2,780 2,650 2,615 2,515 N
Y2Page > i i i i i Jacksonville, FL 32224 USA
1/3 Page $2,290 $2,170 $2,095 $1,995 $1,970 $1,895
For more information:
1/4Page | $1,770 $1,680 $1,620 $1,550 $1,530 $1,470 Tel ~ +1904 7212925 x 107
& Fax  +1904 7212930
2 Page Spread  $8,610 $8,150 $7,860 $7,495 $7,400 $7,130 Email  dfitts@mining-media.com
Special orders for inserts, outserts, polybag options quoted on an individual basis.
Ad Size Width x Depth Page Width x Depth
2 Page Spread: Bleed | 16” x 11” 406 x 279 mm Type Page Size 7” x 10” 178 x 254 mm For Mon:e
Full Page: Bleed | 8-1/8” x 11” 206 x 279 mm Book Trim Size | 7-7/8” x 10-3/4” 200 x 273 mm Information
cw Full Page: Non-Bleed | 7” x 10 178 x 254 mm Type Columns Width x Depth
oS 2/3 Page (V): Bleed | 5-1/16” x 11” 129 x 279 mm For all of your sales
‘B 0 2/3 Page (V): Non-Bleed | 4-1/2” x 9-1/4” 114 x 235 mm 2 Columns/Page 3-3/8” X 10” 86 X 254 mm needs, see sales staff
8 g 1/2 Page (Isl) | 4-1/2” x 7-1/2” 114 x 191 mm 3 Columns/Page 2-1/4” X 10” 57 X 254 mm contact information
-_ Q@ 1/2 Page (H) | 7" x 4-5/8” 178 x 117 mm BI .
eed Width x Depth
-g = 1/2page (V) | 3-3/8"x9-1/4 | 86x235 mm - on pages 4 and 5.
a '6 1/3 Page (V) | 2-1/4” x 9-1/4” 57 x 235 mm Single Page 8-1/8” X 11” 206 X 279 mm
1/3 Page (Sq) | 4-1/2” x 4-5/8" 114 x 117 mm Spread 16” X 11”7 406 X 279 mm
1/4 Page | 3-3/8” x 4-5/8” 86 x 117 mm 2/3 Page (V) 5-1/16” X 11” 114X 279 mm
1/6 Page (V) | 2-1/4” x 4-5/8” 57 x117 mm
1/6 Page (H) | 4-5/8” x 2-1/8" 117 x 54 mm

WWW.COALAGE.COM




Mining Professionals Throughout Latin America
Trust Equipo Minero for Mining News

Equipo Minero’s Advertisers are Reaching the Most Important
Producers Throughout Latin America

Exceptional Editorial and Distribution Puts You In Touch with

One of the Most Vibrant Mining Regions in the World

As a mining region, Latin America represents the
largest destination for investment dollars. Whether
it’s Chilean copper, Mexican silver, or Peruvian gold,
Equipo Minero (mining equipment) reaches the
front line managers that speak Spanish. While there
are several regional titles serving the market, only a
few cover all of Latin American mining and only one
has the expertise to deliver the technical con-
tent mine and plant managers expect.

A bi-monthly publication with a heavy digital
presence, Equipo Minero combines boots on the
ground reporting from Latin American mining op-
erations with technical articles translated from En-
gineering & Mining Journal (E&MJ). The format is a
neutral form of Spanish that pleases the entire au-
dience. If your company is considering this market,
Mining Media can assist with translations to pro-
mote goods and services throughout the region.




Equipo Minero Reaches the Important
Spanish-speaking Industry Sector

Latin America Represents Growth Opportunities for Manufacturers
and Service Providers in the Mining Industry

Equipo Minero Distribution by Latin American Country

Country

Operations?

Projects? EM Subscribers!

=M EQUIPQ .
| )\‘MINE' O

Average Monthly Qualified Circulation®

6,020

Sources of Average Monthly Non-Qualified
Circulation Including:
Advertisers & Agencies®
1,826
Non-Qualified*

558

Qualified and Non-Qualified Total

26,510

Equipo Minero reaches an extensive audience throughout Latin
America, including mines and personnel that are in remote areas
not reachable by regular mail. In addition to the BPA average
qualified, audited print circulation of 6,020, Mining Media Inter-
national has compiled a list of more than 18,100 email addresses
of Latin American mine operators and service providers who are

sent a digital copy of the magazine.

Latin America represents one of the most vital
mining regions. The region from the Tex-Mex bor-
der to the tip of South America is rich in natural
resources. Chile is the world’s largest copper pro-
ducer. More than half of the copper is produced
by Codelco (Corporacion Nacional del Cobre), the
state-owned mining company. Peru is the world’s
largest silver producer and the No. 10 gold pro-
ducing country. Although it’s known primarily for
agriculture, Argentina represents a new frontier
for mining in South America. Several new large
scale Argentinean mines have opened in the last
few years and many projects are on the books. Both
Colombia and Venezuela have coal, gem stones and
precious metals. Several new mining operations
have opened in Central America. Farther to the
north, Mexico has a very healthy mining industry
that includes gold, silver, iron ore, base metals and
coal. Estimates indicate nearly 70% of the Latin
American land mass remains unexplored.

Many mining professionals (engineers, geolo-
gists and metallurgists) were educated in mining
schools where English was the primary language
and they read E&MJ. For many mid-level manag-
ers who were trained at the mine sites through-
out Latin America, however, Spanish is the
primary language and Equipo Minero was cre-
ated to reach them.

Equipo Minero is published six times per year. It
carries organic reports on mining and mineral pro-
cessing operations as well as technical articles from
E&MJ translated into Spanish. The magazine also
carries news on the mines as well as the equipment
and services they use. Equipo Minero has won many
admirers throughout the Latin American mining
sector and has quickly become a trusted source for
technical information.

Sources: 1. BPA Circulation Statement Equipo Minero, June, 2013. 2. Publishers Own Data

@ BPA

WORLDWIDE"
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Equipo Minero 2014 Editorial Calendar

Easily Upload Files Directly Contact for More Information Mailings Times
¢ Go to www.mining-media.com/uploads/ Dan Fitts Magazines are mailed on the 15th day of
¢ Select publication and follow on-screen instructions dfitts@mining-media.com the month of publication

Underground Mineral
Issue Surface Mining Mining Processing General Interest Special Features

Jan-FEb Dri”ing & BlaSﬁng Colombian Coal
Close: 1/2

Art: 1/15 Bonus Distribution: SME, Salt Lake City, UT

Mar-Apr Autonomous Mining Ventilation Tailings Management Expomin 2014 VDMA-Best of Germany

Close: 3/5
Art: 3/12 Bonus Distribution: EXPOMIN, Santiago, Chile

May-Jun In-Pit Crushing Mine Design Plant Design Tire Technology Mining in Mexico
Close: 5/7 Company Profile
Art:5/14

Jul-Aug Slope Monitoring Shafts & Raises Filters & Thickeners Water Management LatAm Gold
Close: 7/9

Art: 7/16
Bonus Distribution: Expomina, Lima, Peru

Sep-Oct Shovel Performance LHDs & Mine Trucks Leach Technology Mining Software Chilean Copper
Close: 9/3

Art: 9/10 Bonus Distribution: IMEX 2014, Las Vegas, NV

Nov-Dec Haul Trucks Ground Control Controls & Buyers Guide Company Profiles
Close: 11/5 Instrumentation
Art: 11/12

Editorial Calendar Subject to Change
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Equipo Minero Ad Rates and Sizes (Be aware: Specifications have changed since 2013).

4 Color (Rates in U.S. Dollars. All Rates Gross.) Classified Ads
Space Unit 1x 3x 6x Magazine =~ 1x 3x 6x
Full Page $4,000 $3,800 $3,600 Equipo Minero | $80 $70 $60
2/3 Page $3,230 $3,070 $2,900 Price for classifieds is per column inch and space is
sold in 1-inch increments with a 1-inch minimum.
Isl. 1/2 Page $2,980 $2,830 $2,680 L
Specifications
1/2 Page $2,770 $2,630 $2,490 e Columninchis21/8” x 1” (w x d).
e For color add $50 for 4-color, $30 for 2-color.
1/3 Page $2,320 $2,200 $2,090 * Supply in PDF format, 300 dpi min.
e Classified advertising closes 1st of the
1/4 Page $2,000 $1,900 $1,800 month preceding month of issue.
2 Page Spread $6,610 $6,300 $6,000 Premium Positions
Add 10% to contract four color, full page rate for
2 Color (Rates in U.S. Dollars. All Rates Gross.) cover positions; add 5% for other Premium Positions.
Space Unit 1x 3x 6x Easily Upload Files Directly
¢ Go to: www.mining-media.com/uploads/
Full Page $3,330 $3,165 $3,000 e Select the appropriate publication
¢ Follow upload directions
2/3 Page $2,560 $2,430 $2,300
Color Requirements
Island 1/2 Page $2,310 $2,195 $2,080 Send artwork in CMYK format. Total ink
saturation should not exceed 280%. Pantone
1/2 Page $2,100 $2,000 $1,890 colors must be paid for and clearly specified.
If a Pantone equivalent is to be created from
1/3 Page $1,650 $1,570 $1,490 process colors, specify the PMS number
for matching. Color matching can only be
1/4 Page $1,330 $1,265 $1,200 guaranteed when using Pantone spot colors.
2 Page Spread $5,615 $5,330 $5,050 Image Resolution and Formats
Placed images should be 300 dpi at final size.
Lower resolution will result in poor ad quality.
BIaCk & White (Rates in U.S. Dollars. All Rates Gross.) Save images as CMYK tiff or .eps files. Do not
embed images into final layout file.
Space Unit 1x 3x 6X
Accepted Applications
Full Page $3,075 $2,920 $2,770 QuarkXPress, Photoshop, lllustrator, InDesign,
Freehand, and Press Quality PDFs.
2/3 Page $2,300 $2,185 $2,070
Mailing and Contact
Island 1/2 Page $2,050 $1,950 $1,850 Artwork should be mailed to:
Dan Fitts
1/2 Page $1,850 $1,760 $1,670 11555 Central Pkwy Suite 401
Jacksonville, FL 32224 USA
1/3 Page $1,400 $1,330 $1,260
For more information:
1/4 Page $1,075 $1,020 $970 Tel +1904 721 2925 x 107
Fax +1 904 721 2930
2 Page Spread $5,230 $4,970 $4,700 Email dfitts@mining-media.com

Special orders for inserts, outserts, polybag options quoted on an individual basis.

Ad Size Width x Depth Page Width x Depth
2 Page Spread: Bleed | 16” x 11” 406 x 279 mm Type Page Size 7” x 10” 178 x 254 mm
Full Page: Bleed | 8-1/8” x 11” 206 x 279 mm Book Trim Size | 7-7/8” x 10-3/4” 200 x 273 mm
c g Full Page: Non-Bleed | 7” x 10” 178 x 254 mm Type Ol Width x Depth
(o) 2/3 Page (V): Bleed | 5-1/16” x 11” 129 x 279 mm
=) .9 2/3 Page (V): Non-Bleed | 4-1/2” x 9-1/4” 114 x 235 mm 2 Columns/Page 3-3/8” X 10” 86 X 254 mm
8 g 1/2 Page (Isl) | 4-1/2” x 7-1/2" 114 x 191 mm 3 Columns/Page 2-1/4" X 10” 57 X 254 mm
E Q 1/2 Page (H) | 7" x 4-5/8” 178 x 117 mm Bleed Width x Depth
= .g 1/2 Page (V) | 3-3/8” x9-1/4” 86 x 235 mm S - -
a 0 1/3 Page (V) | 2-1/4” x 9-1/4” 57 x 235 mm ingle Page 8-1/8” X 11” 206 X 279 mm
1/3 Page (Sq) | 4-1/2” x 4-5/8" 114x 117 mm Spread 167X 11" 406 X 279 mm
1/4 Page | 3-3/8” x 4-5/8" 86x 117 mm 2/3 Page (V) 5-1/16” X 11” 114X 279 mm
1/6 Page (V) | 2-1/4” x 4-5/8” 57 x117 mm
1/6 Page (H) | 4-5/8” x 2-1/8" 117 x 54 mm

For More
Information

For all of your sales
needs, see sales staff

contact information
on pages 4 and 5.

WWW.EQUIPO-MINERO.COM




"ASIA Miner

The ASIA Miner: Voice of New Mining and
Resource Projects in the Asia-Pacific Region

The ASIA Miner covers important issues for the mining
industry in the Asia-Pacific

Adddaanns

i

With more than 20,000 copies of each edition distributed, the
ASIA Miner is your introduction to Asia-Pacific mining markets

The ASIA Miner magazine and online news service is the voice of
the Asia-Pacific mining industry, covering exploration, develop-
ment, mining and investment as well as the latest in technology
from equipment and mining services providers. With Asia’s emerg-
ing economies such as China, India and Indonesia driving the glob-
al mining industry and other resource-rich nations in the region
feeding much of this growth, the world’s focus is fixed firmly on the
Asia-Pacific and The ASIA Miner reflects this focus.

China is continuing to grow at a healthy rate and will continue
doing so as its massive population seeks to do better. India has
the world’s second largest population and is experiencing strong
growth along with Indonesia, the Philippines, Vietnam and Papua
New Guinea. The extraction of minerals and value adding to the
raw materials are contributing to the growing prosperity and de-
velopment of these nations along with others in the Asia-Pacific.

Bt et s by Mg BN R A

For 2014 The ASIA Miner -
bi-monthly magazine and
weekly online news ser-
vice will continue to cover
ongoing developmentand |
expansion of the industry '
in Australia, Papua New
Guinea, Indonesia, the
Philippines, Malaysia, Vietham, Cambodia, Thailand, Laos, Myan-
mar, China, Mongolia, South Korea, India, Sri Lanka, Kazakhstan,
Kyrgyz Republic, Uzbekistan, New Zealand and the South Pacific.
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Despite lack of capital, volatile metal prices and increasing costs The
ASIA Miner’s team believes that the mining industry will overcome
these cyclical setbacks and come back stronger than ever and we will
be there throughout, supporting and informing the industry.




Your Guide to the Asia-Pacific Mining Industry

Celebrating 10 Years of Mining & Resource Project News in the Asia-Pacific.

The ASIA Miner is the most visible,
most read, and most passed along
magazine in the industry. It has per-
formed a vital role in guiding and
supporting mining industry stake-
holders in establishing and develop-
ing mineral and metal economies in
the Asia-Pacific from the far corners
of Oceania to the peaks of Northern
and Central Asia.

Total Circulation:

20,256

* August 2013

In its 10th year and beyond The ASIA Miner will continue to provide indus-
try and investor readers with concise, succinct and timely resources project,

Regional Distribution

India
6% Mongolia
|

8%

Indonesia

18%-_

4%

Australia

18%

Canada, US, Europe
6% 10%
Hong Kong, Singapore Thailand, Laos, Cambodia

5% 6%

Malaysia Vietnam

China
19%

PNG & Phillippeans

product and technical news from the region, including the emerging nations
of Myanmar, Sri Lanka, Laos, Vietnam and Cambodia.

2014 will see ups and downs as governments change and existing legislation
is revised. Together with the media, mining industry stakeholders can con-
tinue to push boundaries — creating economic growth and helping commu-
nities develop.

With more than 20,000 print and digital readers viewing your marketing
message, supported by the value added services provided by The ASIA
Miner team, your brand is certain to see increased awareness throughout
the region.

Industry Categories

Mining Companies
38%\

Consultants

/18%

Other
5%

Financial Section Government Departments

16% 9%

Equipment Suppliers

14%

Reader Classification

The ASIA Miner is global in its reach to the mining industry in the Asia-
Pacific. More than 77% of the readers of The ASIA Miner work for com-
panies that have locations in more than one country. And, almost 39%
operate in six countries or more! Advertise in The Asia Miner and you
reach companies penetrating the entire Asia-Pacific market.

The readers of The ASIA Miner are progressive and rely on receiving the
magazine in an electronic format. With remote locations all over the Asia-
Pacific, 60% of The ASIA Miner readers actually prefer reading their trade
publications electronically. Advertise in The ASIA Miner and you can be
sure your ad will be seen in any and all countries in the Asia-Pacific.

We bring the readers of The ASIA Miner directly to you. Did you know
that your advertisements and our editorial content have actually
driven 69% of our readers to independent company websites? Adver-
tise in The ASIA Miner and let us bring our readers to your front door.

Readers of The ASIA Miner love the magazine so much, they share it
with others. Almost 50% have physically passed along an editorial arti-
cle or an advertisement they have read to others; 55% have discussed
an article or an ad with others; and more than 67% have actually
passed along their entire magazine to another in their organization.

Advertise in The ASIA Miner and make sure your ad is the topic of dis-
cussion and pass-along.

*Source: Publisher’s own data

Add The ASIA Miner Weekly
News Service
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Contact Your Local Sales Representative Today!

WWW.ASIAMINER.COM




"ASIA Miner

EVERY Issue of The Asia Miner Will Feature:

¢ Conference Calendar

* Exploration News

* People on the move

The ASIA Miner 2014 Editorial Calendar

Contact for More Information

Easily Upload Files Directly
¢ Go to www.mining-media.com/uploads/

* Select publication and follow on-screen instructions

Dan Fitts

dfitts@mining-media.com

Mailings Times

Magazines are mailed on the 15th day of

the month of

publication

Issue Regional Profile Special Focus Commodity Focus  Technical Feature Special Feature
Jan-Feb Papua New Guinea Chinese Investment Gold Assetivity Maps
Close: Dec 2 Training, Recruitment & Investors’ Profiles
Art: Dec 6 Safety Investment Decision Making

Models

Bonus Distribution: IME 2014, KolKata, India; Djakarta Mining Club and Coal Club Indonesia

Mar-Apr Indonesia Australian Juniors Directory Coal Autonomous Mining Indonesia Map
Close: Feb 3 Mergers & Acquisitions Sampling & Analysis
Art: Feb 7 Legal Consult

Bonus Distribution: Mining Vietnam, Hanoi; Mines & Money, Hong Kong; PDAC, Toronto, Canada; OZMINE 2014, Jakarta,
Indonesia; Mongolia Mining, Ulaanbaatar, Mongolia; Djakarta Mining Club and Coal Club Indonesia

May-Jun South East Asia International Project Survey Copper Safety & Training South East Asia Map
Close: Apr 3 Indonesia Suppliers Directory Company Profiles
Art: Apr 7

Bonus Distribution: CICEME, Beijing, China; Mining Skills, Perth, Australia; Balikpapan Expo, Kalimantan, Indonesia; Coaltrans
Asia, Bali, Indonesia; Future Mongolia, Ulaanbaatar, Mongolia; Djakarta Mining Club and Coal Club Indonesia

Jul-Aug Philippines Austra